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Sidra	Medical	and	Research	Center	(SMRC)	is	a	newly	renowned	hospital	with	a	world-class	facili2es,	seeking	to	provide	best	healthcare	services	for	women	and	children	in	Qatar	and	throughout	the	

region.	Underpinned	by	a	pa2ent	and	family	centered	focus,	Sidra’s	Health	Promo2on	Division	strives	to	set	new	standards	and	adding	values	to	pa2ent	care	beyond	the	hospital	seKngs.	Aligned	with	

the	Qatar	Na2onal	Vision	2030,	where	 the	healthcare	paradigm	 is	 shiPing	 from	 illness	 ‘trea2ng’	 to	 illness	 ‘preven2ng’,	 the	aim	 is	 to	promote	awareness	and	 influence	healthy	behaviours	 in	our	

pa2ents,	their	families	and	the	wider	community	through	the	provision	of	health	informa2on	and	development	of	personal	skills.	Ul2mately,	this	will	empower	and	enable	the	people	in	Qatar	to	take	

control	over	their	health	for	longevity	and	beSer	quality	of	life.	

The	ul2mate	goal	of	this	ini2a2ve	is	to	influence	change	in	behaviour	and	facilitate	the	usage	of	car	seat	across	Qatar	and	the	Gulf	region,	by	demonstra2ng	proper	installa2on	techniques	of	car	seat	

and	child	restraint.	By	the	end	of	three	days	car	seat	safety	campaign,	the	objec2ves	are	to;	

1.  Provide	informa2on	and	raise	awareness	about	the	importance	of	car	seat	safety	to	a	minimum	of	100	people	through	iden2fied	ac2vi2es.	

2.  Assess	car	seat	ownership	and	usage	among	par2cipants	aSending	the	booth.	

3.  Demonstrate	the	correct	child	car	seat	installa2on	technique	and	child	restraint.	

4.  Evaluate	the	par2cipants’	experience	and	sa2sfac2on	post	event	to	adapt	and	improve	interven2on.	

Figure	1	shows	a	PDSA	model	that	was	used	to	guide	planning	and	implementa2on	process.	Part	of	the	planning	process	is	to	use	combined	interven2ons	which	include	educa2onal	strategies	to	improve	knowledge	and	data	collec2on	method	to	measure	process	evalua2on	

outcomes.	Educa2onal	strategies	as	part	of	the	interven2on	include	audio-visual	presenta2on,	demonstra2on,	one-to-one	discussion,	printed	educa2onal	booklet	and	posters.	Addi2onally,	stakeholders	were	iden2fied	which	involve	a	mul2disciplinary	team	led	by	Health	

Promoters	–	who	are	cer2fied	Child	Passenger	Safety	(CPS)	Technician,	in	partnership	with	Kulluna	team	from	Hamad	Medical	Coopera2on	as	subject	maSer	experts.	

Figure	1	PDSA	Model	for	‘Buckle	Up	Save	Live’	Campaign	

Car	Seat	ownership	and	usage	assessment	[Yes	or	No	Ques?ons]:	
1.  Do	you	have	a	car	seat?	

2.  Do	you	use	it	all	the	2me?	

	

Par?cipant	Experience	and	Sa?sfac?on	Survey	Ques?ons	include:	
1.  How	sa2sfied	were	you	with	the	event?	

2.  Please	rate	the	following	items;	Event	Loca2on	(Visibility),	Event	SeKng	

(Accessibility),	Educa2on	Informa2on/Content,	Equipment	and	Ac2vi2es.	

3.  Your	ques2ons	and/or	concerns	were	answered	appropriately?	

4.  Any	addi2onal	comments	regarding	the	sessions	or	overall	event?	

‘Buckle	Up	Save	Lives’	Campaign	objec2ves	were	met	and	data	gathered	from	the	two	surveys	were	analysed	as	illustrated	in	Figure	2	and	Figure	3.	More	than	100	people	visited	the	booth	and	around	7	parents	requested	to	have	their	child’s	car	seat	for	inspec2on.	

Results	from	ini2al	assessment	show	of	the	63	par2cipants	answered	the	pre-assessment	ques2ons,	44	(70%)	responded	of	having	a	car	seat,	but	only	12	(27%)	out	of	44	respondents	that	actually	used	the	car	seat	all	the	2me.	Whereas	the	remaining	73%	did	not	use	car	seat	

even	though	they	own	it	and	the	most	common	reasons	reported	were	due	to;	

Figure	2	Assessment	Car	Seat	Ownership	and	Usage	(n	=	63)	
Figure	3	Par?cipant	Experience	and	Sa?sfac?on	Survey	(n	=	88)	

ü  Wider	approach	of	health	educa2on	strategies,	mul2disciplinary	involvement,	and	systema2c	evalua2on	plan	are	necessary	to	facilitate	change.		

ü  Proper	documenta2on	of	results	finding	could	improve	data	registry.	

ü  BeSer	understanding	of	culture	and	percep2on	among	parents	of	different	background	can	help	in	bridging	the	gaps.	

ü  Strong	law	enforcement	of	car	seat	safety	could	enhance	its	usability	and	help	to	reduce	the	risk	of	RTIs	and	fatali2es.	

Child	 car	 seat	 safety	 campaigns	 can	 be	 an	 essen2al	 preventa2ve	 method	 which	 can	 effec2vely	 encourage	 change	 of	 percep2on	 and	 behaviour.	 Although	 most	 of	 the	

par2cipants	agreed	to	consider	to	use	and/or	buy	car	seats	aPer	the	educa2onal	interven2on,	but	evidence	was	not	able	to	be	documented.	Health	Promo2on	Division	as	the	

change	agent,	intend	to	organize	few	series	of	campaigns	and	more	comprehensive	evalua2ons	are	needed	to	effec2vely	measure	the	outcome	in	achieving	the	overall	goal.		
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Background	

Preceding	the	public	health	challenge	around	RTIs	and	due	to	 lack	of	 local	data,	 there	 is	an	urgent	need	to	escalate	 this	 issue	as	 top	priority	 to	bring	about	change.	Having	said	 that,	RTIs	can	be	

prevented	 if	 safety	measures	were	 consciously	 intervened.	As	 such,	 the	Health	 Promo2on	Division	 developed	 and	 implemented	 ‘Buckle	Up	 Save	 Live’	 Campaign,	 a	 three-day	 car	 seat	 awareness	

ini2a2ve	that	took	place	at	Sidra	Outpa2ent	Clinic	as	part	of	preventa2ve	effort.	Evidence	shows	that	child	car	seat	has	proven	to	significantly	prevent	injuries	and	save	lives	by	up	to	71%	for	infants	

and	54%	for	toddlers	aged	1	to	4.	1	
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Aim	

Planning	and	Implementa?on	

Over	100	people	visited	the	booth,	about	88	par2cipants	partook	the	experience	and	sa2sfac2on	survey.	Finding	shows	that	84.1%	were	very	sa2sfied	with	the	event	and	gave	a	ra2ng	of	5	out	of	5	followed	by	14.8%	and	1.1%	for	scale	4	and	3	respec2vely.	

§  Someone	is	there	to	hold	my	child	

	

	

§  Traveling	within	a	short	distance	

	

	

§  Hard	to	use	car	seat		

/	Do	not	know	how	to	use	it	

	

§  My	child	cries	a	lot	

	

	

§  My	child	is	old	enough	to	sit	on	car	seat	
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